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Esther Sanchez (until March)

“We help CNIO
bring its
discoveries to
society because
knowledge
gains its fullest
value when
shared.”

Knowledge also heals: what people know influences what they
eat, how much exercise they do, and the lifestyle they share
with their families. For this reason, cancer research must not
only be conducted—it must also be communicated. At the CNIO
Communications Office, we believe that science communication
is both a public health tool and a core responsibility of a leading
international research institution.

With this in mind, our work can be broadly divided into two main
areas:

- Content Production and Dissemination: producing and
disseminating content on CNIO’s scientific advances through
both traditional media and our social media channels.

- Public Engagement: promoting public understanding of cancer
science through science fairs and public outreach events.

Sharing the knowledge generated at CNIO with society has an
additional benefit: it strengthens the institution’s reputation as a
world-class research centre. By communicating our science in a
clear and engaging way—while highlighting the life of our scientific
community, the competitive projects it secures, and the goals it
pursues—we position CNIO as a leading hub of global biomedical
research. This, in turn, attracts scientific talent, secures competitive
funding, and serves as a major source of innovation.

More specifically, the Communications Office is responsible for
defining the institution’s overall communication and branding
strategy, as well as monitoring news, public conversation, and
the media landscape. We identify and produce compelling stories
about CNIO’s research and people for dissemination through the
media and CNIO’s own channels, manage media relations, and
organise outreach activities for both educational audiences and
the general public. We also support other departments and units,
particularly the Philanthropy Office, with whom we produce the
CNIO Friends newsletter.

For traditional media, we communicate CNIO’s scientific
breakthroughs through press releases, photographs, videos, and
visual materials. We always strive for a clear, engaging style that
maintains scientific rigour, avoids sensationalism, and provides
appropriate context for every story.

For our own platforms—especially social media—we adapt content
for broader audiences to explain scientific concepts and foster
curiosity about research. Because we communicate directly with
the public, we place particular emphasis on visual storytelling,
featuring, whenever possible, short videos in which our researchers
explain their work in their own words.

We also engage directly with citizens at public events, such as
the World Cancer Research Day celebration held at CaixaForum
Madrid. For the 2025 edition, we hosted a conference exploring
how inherited genetic factors influence cancer risk and how
that risk can be reduced. Featuring geneticist Angel Carracedo
alongside CNIO researchers Mercedes Robledo and Maria Curras,
the event was exceptionally well received by both attendees and
the media.

We also place a strong focus on educational outreach. CNIO’s
participation in the Madrid es Ciencia fair has become one of the
highlights of our annual outreach programme, made possible by
the generosity of CNIO researchers who volunteer their time and
expertise.

Ultimately, our aim is to maintain an open, ongoing, and mutually
enriching dialogue with society—and to enjoy that conversation
along the way.
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RNE, August 7, 2025

La Sexta, August 1, 2025
Telemadrrid, June 5, 2025
RNE, May 2, 2025
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SER, October 10, 2025

La Voz de Galicia, September 16,
2025

iSanidad, August 1, 2025
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El Confidencial, July 2, 2025
20 minutos, May 13, 2025
El Pars, January 13, 2025

El Mundo, April 2, 2025

12 RTVE, August 15, 2025

CNIO SOCIAL MEDIA CONTENT

-

BS CNIO Seminar Speakers

BS CFM Molecular Machines
scientific meeting

BS CNIOQ’s research infographic
‘What We Do’

BS CNIO’s World Cancer Day
event Feb 4

BS CNIO Robots for children
cancer patients

IG “Girls in Science” videos

|G Lab Day coverage

1G “Madrid es Ciencia” Fair, photo
gallery
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|G Nature Genetics research paper
|G Researchers’ Night coverage

IG PhD Theses at CNIO

LK Severo Ochoa Centre of
Excellence accreditation

LK World Cancer Research Day
Caixaforum event
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LK World Breast Cancer Day
feature

LK Nature Communications
research paper
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